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Information Only

 Tonight’s presentation is a
report on ongoing operations

and programming.

* No direction Is requested.
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Agenda

1. Tourism

2. Workforce

3. Office Market

4. Company Highlights
5. What’s Next?
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CED Program Scope

Business Attraction & Marketing | Business Retention & Expansion

Arts Program
Tourism

Retail

Small Business and
Entrepreneurship

&

Capacity Building &
Partnerships

Creative Economy

Workforce




Rock & Roll success

« 10,500 total attendees
* 6,000 in-region attendees

« 4,500 overnight attendees
« $4.8M total visitor spending

* 80% Labor Day hotel occupancy;
double 2019’s 40%

“We were impressed with how well the
Rock N’ Roll team executed the onsite
operations [...], We look forward to a
future opportunity to welcome the run

back to Bellevue.” — The Bellevue Collection
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Tourism recovering strongly
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* Q2 Hotel Occupancy in June was
79.3%

* Increased leisure and business-
leisure travelers versus pre-
pandemic

« Benefiting from changes &
updates to events policies

« Tourism Promotion Area
Formation will solidify recovery




1. Regional demand is >15,000
tech hirings annually

2. Regional education institutions
graduate 4,200 tech students

3. Additional capacity and clear
pathways needed

4. Bellevue program will connect
job seekers, employers, and
educators




Economic & Employment Diversity %=

* Bellevue has 5% of all

U.S. software jobs; o
Economic Diversity Index

 Benefit during growth 100
periods 80
« Restricting during market
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place-based businesses



Changing user sentiment e

Social Spaces Are Most Important

W Percentage of respondents who agree this is important in a business district

« Convergence :

. estaurants, cafes, bars, lounges — 71%
between office and paks, cron saces. | -
residential public transit [ 5
neighborhood Shopping isricts | o
amenltle S Theaters, performing spaces _ 45

Museurs | 2
Historical/cultural landmarks [N 40
. Unique, authentic identity _ 36
* Changlng ] Busin:sses, office buildings _ 33
employee deSII’ES Access to body of water feature _ 29

SIOW”‘]g down Notable architecture — 26
buildouts and large

Source: Gensler Research Institute
I €ases Note: By 15-city average. Data is from fall 2021.



Changing business needs

* In Oﬁlce Utlllzatlon may g:.recreii‘ctoygze;fuggiéo\ﬂitt::3foot traffic to 2022
stabilize under 50%

locally
* Housing triple benefit — /\,/\

. R mm
educe commutes | m—— ST

 Workers for all sectors

« Customers for small and
iIndependent businesses

* Supports economic moe
diversity & resiliency o
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 Bellevue-based T-Mobile
has partnered with LA-
based SpaceX

* Bellevue-based

'Ir;ﬁlrlzgrl?ower raised $750 PACEFELIGHT

 Bellevue startup Gordian @ORDIAN

raised $25 million /-\
TerraPower\.

A Nuclear Innovation Company




What’s Next?
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BDA Update

Tourism Promotion Area ILA
Arts Space Study

Retail Study

Arts District Deep-dive
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