
Brand Standards Guide

Attachment 2



What is a
Brand Standards Guide?

A Brand Standards Guide is a comprehensive strategy for cohesive brand 

execution.

This guide lays the foundation for every point of brand interaction, from 

creating consistent visual assets to effective brand storytelling.
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Bellevue’s
Brand Component Loop

This cyclical outline of offerings and assets works together to achieve a 

singular goal to create a strong, functional and intentional brand.

POSITION

Welcoming the world

DIFFERENTIATOR

Diverse population, Technology industry, 

Inviting and dynamic energy,

Untapped potential

RESULT

Loyal tenants and global business owners proud to 

call Bellevue home, Returning visitors, A city 

creating opportunities and building a foundation for 

collaboration and support

AMPLIFIER

Growing global city providing 

technological, environmental 

and cultural connectivity

ATTRIBUTES

Innovative, Diverse, Vibrant, 

Engaging, Scenic, Stable



Our
Brand Pillars

These pillars are the essential principles that make up the heart of the brand. 

They are the values and ideals that drive our work.
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Innovation
We believe in fresh, inventive ideas that connect people and places to 

produce a unique sense of community. The substantial success of our 

technology industry has created a business-friendly climate as well as a 

space for a wave of pioneers from across the globe to gather.
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Diverse
We distinguish ourselves through our distinct and notably international 

population, which encompasses individuals from all across the globe. 

Bellevue residents and visitors are varied, spirited and contribute to the 

all-inclusive arts and entertainment scene.
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Vibrant
Our culture is one of dynamic energy. Bellevue combines a lively 

population with a bustling economic climate that creates an engaging, 

vigorous city.
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Engaging
From entrepreneurs to experienced executives, we strive to encourage 

and assist local and global businesses with proactive city-supported 

initiatives. We’re proud to o�er a variety of programs that maximize and 

advance e�orts of our general community to grow our city economically, 

culturally and educationally.
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Scenic
We boast a lavish abundance of natural, breathtaking beauty that is both 

expansive and striking. The panoramic scenery is seamlessly infused and 

reinforced with the energy of the city. Transitioning from our urban to 

suburban regions o�ers an environment and experience for everyone with 

pristine views and plenty of recreational opportunities.
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Stability
We o�er a steady workforce, unparalleled safety and superior education. 

Our priority is in establishing a new standard of reliability for an 

advancing city. 
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Our
Brand Promise

We are rapidly becoming a distinguished hub for technology in the 
Pacific Northwest with some of the industry’s most prominent leaders 
calling Bellevue home. The resulting economic growth supports our 
carefully crafted infrastructure that reinforces the success of all 
global and local business. From startups to sizable corporations, 
Bellevue strives to welcome and accommodate business owners of all 
sizes with flexibility. 

We know the value of our technology-centric cityscape. Its rippling 
effects include an upscale, energetic urban core – offering luxury, 
local boutiques alongside varied cuisine – and a business-friendly 
climate supported by an educated, stable and talented workforce. 
Conversely, we also understand the importance of creating a 
walkable, human-scale community that is approachable and 
accessible. We are proud of our continued initiatives like the East Link 
Light Rail and The Spring District that continue to prioritize those 
aspects for our guests and residents. 

We boast picturesque natural beauty on all sides – waterfront views of 
Lake Washington and Lake Sammamish, the rugged Cascade 
Mountains and the Olympic Mountains. We distinguish ourselves by 
combining a big city ambiance with a welcoming atmosphere. 

Bellevue is a growing global city carrying technological, 
environmental and cultural connectivity amongst its
vibrant tenants and visitors – we welcome the world.

Whether it’s jogging around the evergreen Downtown Bellevue Park 
with tall buildings in the distance or dipping your toes in the water at 
Meydenbauer Beach Park, the transition from modern to pristine is 
seamless. Our extensive and well maintained park system rivals any 
in the Northwest. We encourage a permeable interaction with the 
environment and want each and every Bellevue goer to experience 
nature in a new, refreshing way. 

Safety, education, innovation and economic development are our 
priorities. We are planning for the future by creating opportunities 
and building a solid foundation for collaboration and support. Our 
diverse residents reflect a budding cultural scene that is evidenced in 
our rich arts and entertainment opportunities. At Bellevue, we know 
there’s a fresh, visionary energy building, and we seek to foster and 
encourage its growth.  

From seasoned residents to corporate retreat goers and vacationers 
seeking varied recreational activities, we are a city that promises a 
culturally and geographically distinct ambiance. We at Bellevue strive 
to make lasting memories for each and every visitor and resident. Our 
vigorous, vibrant energy will become the pinnacle of innovation in the 
Puget Sound region.
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Our
Brand Personality

VOICE

The voice of Bellevue is cultured, innovative and invigorated.
Its eclectic influences encompass a spectrum of individuals from all 
over the world with the commonality of cosmopolitan sophistication. 
Bellevue is young, yet refined, and speaks with an educated 
eloquence without sterility or pretention. 

In all promotional and marketing materials, Bellevue should be 
positioned as warm, approachable, inventive and inclusive. Avoid 
steering its voice toward an overly youthful, colloquial tone. Instead, 
develop Bellevue’s voice as forward thinking, up-and-coming, 
knowledgeable and authentic – a voice that is building a space for and 
distinguishing itself in the vast northwest.

Bellevue embraces its diverse residents and beckons guests 
to bask in the pristine natural splendor and its vibrant, 
modern culture.

CHARACTER

Bellevue is on the cutting edge – she is the epicenter of attention in 
regards to the latest technological developments and sustainability 
initiatives. She knows that going green is vital in our increasingly 
tech-centric world. Bellevue carries forward connectivity – a tendency 
to link communities to each other and their natural environments. 
Inclusion is her forte. 

Bellevue spends her weekends biking or on the trails with her family 
amongst the grand mountains and lush lakefronts. She is an 
adventurous pioneer who works at Microsoft amongst the retail and 
dining mecca of downtown and lives in the inviting, suburban 
outskirts. Bellevue prides herself on her multicultural background and 
boasts a family-friendly ambiance as reflected in her neighborhoods 
and educational institutions. With limitless potential for growth, 
Bellevue invites guests and residents to make history with her. 
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Our
Taglines & Key Phrases

Technological, environmental and cultural 
connectivity

Fostering and encouraging growth and diversity

Pinnacle of innovation

Technology-centric cityscape

Energetic urban core

Approachable and accessible

Natural, breathtaking beauty

Pristine views

Growing global city

Stable workforce

Budding cultural arts scene

Fresh, dynamic energy 

Distinct cultural and geographical ambiance 

Vibrant, modern culture

Cultured, innovative and invigorated

Distinct sense of community

Bustling economic climate
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We welcome the world
TAGLINE

KEY PHRASES



Bellevue Crest
Logo
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Bellevue Crest
Logo Usage
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Logo in Bellevue Blue Logo in Flag Logo in Black and White



Bellevue Crest
Logo Usage - Clear Space & Minimum Size

PRINT

Maintain a tree top of space 

around the entire logo

PRINT

The minimum size of the Bellevue 

logo is .5" (12.7mm) wide.

DIGITAL

Maintain a B-height of space 

around the entire logo

0.5"

DIGITAL

The minimum size of the Bellevue 

logo is 50px wide.

50px
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The Logo
Logo Usage - Misuse

Do not add a drop 

shadow or any other 

visual effect

Do not place logo in 

any shape not 

defined in guide

Do not alter or place 

logo in any color outside 

of the primary palette

Do not skew or 

distort in any way

Do not remove any 

elements or text
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Colors
Primary Palette

P M S  3 0 1  U P M S  2 3 8 4  C

9 9 / 5 6 / 1 8 / 5

PANTONE

CMYK

0 / 1 0 1 / 1 5 1RGB

# 0 0 6 5 9 8HEX

P M S  B l a c k  U P M S  B l a c k  C

6 8 / 6 1 / 6 1 / 6 2

PANTONE

CMYK

4 9 / 4 9 / 4 8RGB

# 3 1 3 1 3 1HEX
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Technological, environmental and cultural 
connectivity

Fostering and encouraging growth and diversity

Pinnacle of innovation

Technology-centric cityscape

Energetic urban core

Approachable and accessible

Natural, breathtaking beauty

Pristine views

Growing global city

Stable workforce

Budding cultural arts scene

Fresh, dynamic energy 

Distinct cultural and geographical ambiance 

Vibrant, modern culture

Cultured, innovative and invigorated

Distinct sense of community

Bustling economic climate

Colors
Secondary & Accent Palette
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P M S  2 0 2 8  U P M S  2 0 2 7  C

5 / 9 3 / 1 0 0 / 1

PANTONE

CMYK

2 2 4 / 5 6 / 3 7RGB

# E 0 3 8 2 5HEX

P M S  2 3 0 1  U P M S  2 2 7 6  C

6 3 / 2 1 / 1 0 0 / 4

PANTONE

CMYK

1 0 9 / 1 5 4 / 6 3RGB

# 6 D 9 A 3 FHEX

P M S  3 1 9  U P M S  3 1 9  C

7 8 / 1 5 / 4 2 / 0

PANTONE

CMYK

2 7 / 1 6 2 / 1 5 9RGB

# 1 B A 2 9 FHEX

P M S  1 1 6  U P M S  7 5 4 9  C

2 / 3 7 / 1 0 0 / 0

PANTONE

CMYK

2 4 5 / 1 7 0 / 2 8RGB

# F 5 A A 1 CHEX

P M S  Re d  0 3 2  U P M S  Re d  0 3 2  C

4 / 9 1 / 5 5 / 0

PANTONE

CMYK

2 2 9 / 6 1 / 9 1RGB

# E 5 3 D 5 BHEX

SECONDARY

ACCENT



Colors
Color Usage

Community
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Utilize the secondary palette as an accent to the primary 

colors. Some acceptable instances would be hyperlink 

text, buttons, hover states, subheadline text and other 

small graphical elements. The three secondary accent 

colors should be utilized in smaller graphics such as 

icons or othersmaller visual elements. 

Explore Get Involved



Colors
Color Usage – Extended

When using multiple colors together, do utilize 

colors that have a definite contrast and separate 

the two with white space when necessary.

LEARN MORE

When using multiple colors together, do not 

utilize colors that have no definite contrast 

and/or overlay these together.

LEARN MORE
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Typography
Bellevue Departments – Usage

Bellevue emblem with 

flag treatment

Department name

City name
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Typography
Bellevue Departments – Misuse

City of Bellevue
OFFICE OF ECONOMIC DEVELOPMENT

Do not alternate or change any color of 

a department

Do not change the shape of the 

container holding the Bellevue logo

Do not alter the typography

Do not rearrange or remove any 

elements used for each department
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P R OX I M A  N O VA  -  R E G U L A R

Typography
Headlines & Titles

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q r s t u v w x y z

0 1 2 3 4 5 6 7 8 9 0

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q r s t u v w x y z

0 1 2 3 4 5 6 7 8 9 0

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q r s t u v w x y z

0 1 2 3 4 5 6 7 8 9 0

P R OX I M A  N O VA  -  B O L D

A LT E R N AT I V E  F O N T:  A R I A L

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q r s t u v w x y z

0 1 2 3 4 5 6 7 8 9 0

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q r s t u v w x y z

0 1 2 3 4 5 6 7 8 9 0

22



P M N  C A E C I L I A  -  R E G U L A R

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q r s t u v w x y z

0 1 2 3 4 5 6 7 8 9 0

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q r s t u v w x y z

0 1 2 3 4 5 6 7 8 9 0

P M N  C A E C I L I A  -  B O L D

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q r s t u v w x y z

0 1 2 3 4 5 6 7 8 9 0

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q r s t u v w x y z

0 1 2 3 4 5 6 7 8 9 0

Typography
Paragraph
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A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q r s t u v w x y z

0 1 2 3 4 5 6 7 8 9 0

A LT E R N AT I V E  F O N T:  R O C K W E L L



Sample Collateral
Envelopes
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Sample Collateral
Letterhead
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Sample Collateral
Letterhead



Sample Collateral
Email Newsletters
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Sample Collateral
Facebook Page
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