Attachment B

INNOVATION |
TRIANGLE City v Jan 1,2018 - May 30, 2018 v

Website Analytics (innovationtriangle.us) Data From Google Analytics
Users Sessions Pageviews Bounce Rate Avg. Time on Page
380 o567 3,278 10.6% 05:26
+ 39.2% £ 69.3% ¢+ 707.4% § -87.9% ¢+ 379.6%

How are site sessions trending?

» What are the top cities by sessions?
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— Sessions Sessions (previous 150 days)
Which channels are driving engagement? 1 —
Goal: Engaged Users Sessions [l Pageviews
Organic Search . .
) Country Sessions - Pageviews
Direct
Referral 1. United States 458 S
Social 2. China 16 |
0 320 640 960 1.3K 1.6K 3 Canada 16 |
. - 9 4. Germany 1|
Which keywords are driving engagement?
Goal: Engaged Users 5. India 10 |
Keyword Sessions v 6. Denmark 9 |
1. (not set) 304 7. United Kingdom 9 |
2. (not provided) 259 8. AsiEla 4 |
3. Triangle logo 1 9. Peru 4 |
4. https://innovationtriangle.us/ 1 10. Netherlands 4 |
5. downtown kirkland lake office... 1 11. Japan 3 |
1-5/6 > 12. Sweden 3 |
Engagement by Age & Gender 13.  Singapore 2 |
14. Mexico 2 |
18-24 15. Vietnam 1
25-34 16. Philippines 1 |
46.8% i
; 35.44 17. Palestine 1
18. Finland 1 |
45-54
19. (not set) 1
55-64
20. South Africa 1 |
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