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Creative Edge
C I T Y  O F  B E L L E V U E

C R E A T I V E  E C O N O M Y  S T R A T E G Y



“The creative economy is 
driven by ideas and 
technology.”
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Growth
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Creative Industries Labor Force
Seattle-Bellevue-Tacoma MSA

Creative Occupations
Seattle-Bellevue-Tacoma MSA

Art & Design
8,380 +24%
Media & 
Communications
7,460 -11%
Entertainers & 
Performers
3,160 +19%
Media Equipment 
Workers
3,000 +15%

Software developers, Applications
45,500 +108%
Software developers, Software
12,170 -4%
Computer Programmers
9,160 -1%
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Nationally Competitive,
Regional Leader
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National (US)
Lakewood, CO

Round Rock, TX
Tacoma, WA
Everett, WA
Carlsbad, CA
Kirkland, WA

Sandy Springs, GA
Plano, TX
Frisco, TX

Surrey, BC
Seattle, WA

Cary, NC
Bellevue, WA
Arlington, VA

Alexandria, VA
Cambridge, MA

Sunnyvale, CA
Redmond, WA

Regional comparable communities
National comparable communities

Creative Index Score: Talent, Tolerance, Technology
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Employed in Bellevue, Live Outside of Bellevue 118,460       
Employed and Live in Bellevue 15,643          
Live in Bellevue, Employed Outside of Bellevue 48,449          

Talent
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Vision
Bellevue is an international 
center for arts and creative 

learning and innovation.
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Arts + Science 
Knowledge 
Building and 
Sharing in the 
XXI Century

Creative Edge 8



Strategy

• 3 Goals

• 7 Outcomes
• Case Studies

• 20 Strategies
• Foundational Now
• Short-term 1-5 yrs.
• Mid-term +5yrs

• Many opportunities

Goal

Outcome

Strategy

Outcome

Strategy

Opportunity
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Goals

Creative Placemaking 
and a Transformed 
Public Realm

1
Creativity and Culture 
as a Key Driver in 
Innovation and 
Economic Growth

2
A Resilient and 
Sustainable Creative 
Cultural Sector

3
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Creative Placemaking
and a Transformed

Public Realm

OUTCOMES

• Strong Cultural Districts
• Capacities to 

preserve, present, 
and promote 
community heritage 
and creative 
enterprises

• Arts and Creativity 
Embedded Across the 
City

• Percentage of 
residents satisfied 
with arts, culture, 
and heritage 
offerings
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Creativity and Culture
as a Key Driver in

Innovation and Growth

OUTCOMES

• An Enhanced Civic 
Image and Profile

• Increase over time 
the number of 
visitors in Bellevue

• An Entrepreneurial and 
Start-Up Culture in the 
Creative Cultural 
Industries

• Technology Index 
Score (2017 
Baseline = 240)
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A Resilient and 
Sustainable Creative 

Cultural Sector

OUTCOMES

• Increased investment 
from all sources

• Funds leveraged by 
municipal 
investment in arts 
and cultural grants

• Increased capacity and 
impact

• Capacity to innovate, 
provide public 
benefits, and grow

• Affordable creative 
spaces

• Space security –
reliable access to 
affordable space 
that meets creative 
needs
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Case Study Make A Mark Loan 
Program, Nashville TN
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Strategies

Support Knowledge 
Sharing and 

Strengthen Sectoral 
Collaboration

Implement Local and 
Regional Partnership 

Mechanisms

Shape a New Cultural 
Development Model 

that Integrates Home-
Grown and Satellite 

Elements

Embed Creative 
Placemaking in City 

Planning

Explore Connections 
Between the Arts and 
Digital and Interactive 
Media Including Video 

Games

Zoning Changes to 
Expand Creative 

Places and Spaces
Expand the Public Art 

Program

Raise Awareness of 
Bellevue’s Diverse 
Communities and 

Cultures

Promote and Expand 
Festivals and Events

Build Skills and 
Knowledge that 

Supports Start-Ups and 
Strengthens 

Entrepreneurship

Embrace and 
Implement an 

Integrated Vision of 
Creative Spaces

Inventory and Make 
Use of Underutilized 

Spaces in the 
Community

Develop A City-Wide 
Arts and Culture 

Programming Strategy 
Linking Institutions and 

Organizations

Realize Opportunities 
in Bellevue’s Existing 
and Planned Cultural 

Districts

Enable Neighbor-Hood 
Based Creative 
Placemaking

Expand Awareness of 
Bellevue as a Cultural 

Destination

Leverage Strengths in 
Digital and Interactive 

Media

Develop A Cross-
Sectoral Cultural 

Investment Strategy

Build A System of 
Diverse and Accessible 

Creative Spaces

Embrace New 
Operating Models for 
Cultural Organizations

Foundational Short term Midterm
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Cultural Resource Map
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http://www.arcgis.com/apps/webappviewer/index.html?id=f06d4fa34e9041408cac1fd8fad9deec&extent=-13614209.0189%2C6028590.5003%2C-13580309.1969%2C6054082.2492%2C102100
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