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s t r e n g t h e n  O UR C O RE.
• In the wake of COVID-19, we needed to connect people to 

the place, promote local businesses and activate the core of 
Downtown Bellevue.

• We needed a downtown-wide campaign with a strategic 
placemaking and economic activation focus.

W H Y | REC OVERY S UP P O RT



C AMPAIG N  N AME: HEART O F BELLEVUE
The campaign is designed to connect and promote local 
businesses while building vibrancy in Downtown Bellevue. 
We’re sharing stories of activity, creativity and recovery to 
bring vitality back to our urban core.

Launched June 25, 2020 – December 2020

W H AT | THE VIS IO N



 Dir e c t  O u t r e a c h

 c r e a t iv e  a s s e t s  

 S t o r y t e l l in g

 P l a c e m a k in g

 Vir t u a l  P r o g r a m s
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 c it y  c o l l a b o r a t io n
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Extensive one-on-one, 
in-person engagement 
with small businesses: 

• 117+ check-ins

• On-site & phone 
interviews 

• Curation of a new 
contact database 

• Direct email outreach
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This is a multi-faceted print, 
online and social media 
marketing campaign: 
• e-Newsletters
• Blogs 
• Social
• Web Ads 
• Pole Banners
• Magazine Ads
• Posters 
• Handouts
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Interviews and profiles with 
Bellevue small businesses, 
artists & musicians: 

• 120+ Blog Spotlights

• 196+ Social Features

• 25 Weekly Newsletters

• Story Intake Form

• Earned Media
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BLO G S O C IAL E-NEW S LETTER

S TO RY Sa m p l e : CAFÉ C ES URA





Multiple placemaking 
activations with key 
properties and businesses:

• Yellow Lanterns along 
the Grand Connection

• “Al Fresco” Outdoor 
Dining in Old Bellevue

• Holiday Lights at the 
Downtown Park, Grand 
Connection & Main 
Street
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No v . 2 7 – J a n . 4



Adaptation of arts and cultural 
programming for online audiences:
• 39 Virtual Concerts

• Summer Music Series
• Jazz & Blues Music Series

• 101 Local Artists Featured
• 92 Musicians
• 9 Arts Fair Participants

• 51,335+ Total Impressions
• 15,748+ Total Video Views
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Providing resources and support for 
Bellevue businesses:
• Downtown Talks series
• BDA Takeaway series
• State of the City live-stream
• Direct email advisories from 

BDA President
• Small business & 

nonprofit resources
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Working with the City was 
crucial to the campaign’s 
success:
• Bi-weekly campaign recap 

meetings
• Engagement with City 

review/permitting staff
• Cross-promotion with City 

Communications team
• Continuous lead 

generation for stories
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"Especially during these challenging times, the 
support and resources they have provided 
have been invaluable. We are so grateful to 
their partnership and helping the Bellevue 
community!“ 
- A NNA WA LLACE, FOGO DE CHAO

“The BDA is making a difference in 
supporting & promoting our businesses to 
continue bringing the downtown area to life.” 
- REY ES CA M INO, A NDIA M O RISTORA NTE

Te s t im o n ia l s



“We really appreciate the boost in exposure, 
especially since opportunities like markets are 
so limited this year. Thank you, again, for the 
opportunity!”
- DREW  &  M ELINDA KINDRED, KINDRED INDUSTRIA L

“The BDA has been a fantastic partner and 
resource. We love working with your staff. 
They are always open, available, and eager to 
be involved in embracing opportunities and 
finding solutions.”
- KRISTOPHER J ENKINS, RESONA NCE EV ENTS

Te s t im o n ia l s



Th a n k  y o u , p a r t n e r s !



S u p p o r t in g  
e c o n o m ic  a c t iv it y  

Bu il d in g  
c o n n e c t io n s

En g a g in g  
t h e  c o m m u n it y



Be l l e v u e d o w n t o w n .c o m
# He a r t o f b e l l e v u e
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